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10, SUIG FaER ®f gl s |

Define consumer behaviour.

1. y@d fuE & ofafa ovd gy owgE SRR
oy |

Define direct marketing with suitable examples.

12. IV & G IR A w1 wRafia A
Define transit media wtih examples.

13. fagom @ wgfo W Wt el fearlag |

Write a short note on nature of marketing.

14. e Wia AR ANR fig & 99 IR T
Differentiate between brand mark and trademark.
Hqe—d
(Section—C)
15. fife dfear @ At we Py
State the limitations of Print Media.
16. fapa wadw 9t ¥l & we FAkn)
State the limitations of sales promotion.
17. G fAuv araraRe & e qargd |

Give the classification of micro-marketing
envirommnent.

18. Jvefd" 98 W feud folRawi
Write a note on Sandwich board.
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Instructions for Candidate :

Section—A : Question Nos. 01 to 08 are very short answer
type questions. Attempt all questions. Each
question carries 01 mark. Answer each of
these questions in 1 or 2 words/1 sentence.

Section—B : Question Nos. 09 to 14 are very short answer
type questions. Attempt any four questions.
Each question carries 23 marks. Answer each
of these questions in about 75 words.

Section~C : Question Nos. 15 to 18 are short answer type
questions. Attempt any three questions. Each
question carries 05 marks. Answer each of
these questions in about 150"words.

Section—D : Question Nos. 19 to 22 are half long answer
type questions. Attempt any fwo questions.
Each question carries 10 marks. Answer each
of these questions in about 300 words.

Section—E : Question Nos. 23 and 24 are long answer type
questions. Attempt any ome question. Each
question carries 17 marks. Answer each of
these questions in about 700 words.
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re—Ji
(Section—A)
fagom 3 aRafa Sifv |
Define Marketing.
wiRer fawrem @ @ 7
What is demographic segmentation ?

IRiiaar TR e @ @ IR fafau

Write two bases for segmenting consumer market ?

Jeare i afemer @ @ 7

Write the definition of Product.
T /e 7

What is price-discrimination ?
A e @ 2 ?

What is inventory managemenet 7

fasm @ am @ w9 ¥ ¥ we AR

Advertising is in the paid form. Justify.

apa e 3 @ vt sagd |

Write fwo characteristics of a successful salesman.
grg—q
(Section—B)
IR TR T 8 ?

What is production concept ?
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What do you mean by buying motive ? Explain how
does the consumer’s behaviour affect the decisions
relating to production, price, channel of distribution
and sales promotion ?
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Hie—q
(Section—D)
o s @ g 7 W ¥ ? Waga R @
g wueHl A Hi@ fde A

What do you mean by Promotion mix ? Discuss in
brief the components of promotion mix.

frafafea ® wfda Rl fifd :

() fwga Raw

(i) T faRw

Write short notes on the following :

(i) Extensive distribution

(ii) Selective distribution

i air Rem 3 §= IR @
Differentiate between selling and marketing.

“w& o4 & vt v Rl @ ferd sans feiem
IR W & 17 e difagy

“Product planning is a starting point for an firm’s
overall marketing programme.” Discuss.

-3
(Section—E)
IUE Ma-ah O § ? SUgE 9AR B 9
I Wer-aw & R T @ e |
What is product life-<cycle ? Explain different stages of
product life-cycle with suitable example.
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