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10. Bq'*ftil q-{6R ol qR*nft-o dftg t

Define consumer behaviour.

11. rerH ftcurq qi cR,{rkd 6'qt EC Bcgqo s-{Ervr

fftuqr

Define direct marketing with suitable examples.

12. s(r6r-q d wq qnrrm frBqr 6i qfufifro dftc t

Define transit media wtih exarnples.

13. frqun d rEfr cr dftq feqofi ftfr\l
Write a short note on nature of marketing,

14. Rti{ qrd 3ti qrcR fu6 s ffa d-fl eff{tt

Differcntiate between brand mark and [atlcmark.

EIu€-q

(Section--C)

1s. fitu {kqr d ffi se dftN I

State the limitations of Print Media.

16. ft-drq ff1d frqrlil d HE sflfrcr

State the limitations of sales promotion.

17. {Ft frCUrt arflra{ur i6t qtft5-{ur qmg} t

Give the classification of micro-marketing

environment.

18. t'sfrq +g w frqofr ftfu\t
Write a note on Sandwich board.
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qqFq : csr Fci6 rs t 22 d-6'sd A{ s{tq syq tl
frr6 ql crfr d B.rr *fuir c*6 cm d frs

- to rfu, Mftd tt rdo cq iil Bin EFrq{

m ud d fltutr

rrc-E : cwr rqi,r B V 214{ cdftq c${ tt fufr
g csr ifl ffifl Ofutr n$o c{q d frry

rz sio' Mfu tl ndo c*r ifl fiR rrFrq
zm rrel d fifutr

Instructioos for C-endidete :

Scction-A : QrcSion Nos. 0l to 0E are very slrcrt answq
tJ?e qucrtions. Attemtr all questions. Each
question csrrios 0l mat Answer each of
Itese quesions in I or 2 words/l sentence.

Section-B : Question Nos. 09 to 14 arre vcry drort answer

typc qu€stions. Att€mpt any /or questions.

Each question calnllrcs, 2+ marts. Answer each

of thcse qrcslions in abort ?5 words.

Section{: Quesion Nos. 15 to lt arc short answ€r qpe
questions. Attempt any tbee questions. Each
question carries 05 marts Answer each of
these questions in about lfrtrwords.

Scction-D: Question Nos. 19 to 22 are half long answer

type questions. A6emtr any nao questions.

Each question carries l0 marks. Answer each

oftlrcse questions in abort 3fi1 words.

Section-E : Question Nos. 2lt and 24 are long answer gee
qucsti@s. AttemE any orp question. Each

question carries 17 mar*s Answer each of
these questions in about TlXl words.

t3l H-2185

Il!-g-...-jl

(Section-'A)

1. frqun of qfunftn dfuqt

D,efine Marketing.

2. s{qiM#q ftrnfi Eqr t ?

What is demographic segnentation ?

3. sc*ffir qruln frqrtr{ d si qrlri frfuct

Write ,uo bases for segmenting consumer market ?

4. sdnEdqRqrsrrqrt?

Write the definition of Product.

s. {u-ffi6a1tz
What is price-discrimination ?

o. qfirawaort?
What is inventory managemenet ?

7. ftflrc y6 TrrdH d sc d 61sq dfuql

Advertising is in the paid form. Justifu.

B. srD"cr ft-frdr d <) frts-dr( Tdr{t t

Write rwo characteristics of a successful salesman.

GIo:g_iI

(Section-B)

9. Sdtrfi srfiInun rqr t ?

What is production concept ?

A-18
A-18 P. T. O.

http://www.pssouonline.com

http://www.pssouonline.com
http://www.pssouonline.com


16l H-218s

24. ilrr frqr t orc dqr sq-{A t ? 'ff{sr{t fr
d-m-e-{dri sflfr, 1il, trfl,rsrFor ofu ft-fiq
*iildq qq+ft ffi of ft-q c,6n cl{rfrd 6-{drB ?

What do you mean by buying motive ? Explain how

does the consumer's behaviour affect the decisions

relating to production, price, channel of distribution

and sales promotion ?
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GIE_S

(Section-D)

1e. t'{f{ ftaq t qrc ?qr Hrst t ? d'{dqftq"r d
cgu riryot d fhq ft&r+ dfuct

What do you mean by Pmmotion mix ? Discuss in

brief the comprnents of promotion mix.

26 ffifu6tridf$crftqFrdftfuq:
(i) frEdfrm''r

(iD affiffio frtr{ul

Write short notes on the following :

(D Exrcnsivedistribution

(ii) Selectivedistribution

21. ft-d qti frqqq d fi-s irim {dr{tt

Differentiate between selling and marketing.

22. "Ti6'.F{ + qqd ftqsTq mdmq d fut s-orq ftqts{
srREr Rrr{ tl" frtfir dftql
"Product planning is a starting point for an firm's

overall marketing programme." Discuss.

TITE_E

(Sectior-E)

23. sdnE fisc-T# Tqr t ? s{gfiI u<r6wl d HIP,

s-sn frq-{-Tfi d ftk{ {i'il 6t qrsr{tr

What is product life-cycle ? Explain different stages of
product life-cycle with suitable example.
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